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Partnering with a non-profit is a business strategy that integrates a social issue into 
brand equity and organizational identity to gain significant bottom-line and 
community impacts.
� Recruiting & Retaining Talent - 79% of “Millennials” want to work for a company that cares 

about how it impacts the community
� Corporate Reputation - 90% of consumers consider switching to another company if they 

find out about negative corporate citizenship practices
� Power of Partnerships - Through a co-branded relationship, customer acquisition costs 

could be 15% less than they would be through other means 
� Brand Switching – 84%of Americans are likely to switch from one brand to another brand 

that is about the same price and quality if the other brand is associated with a good cause.

Why Partner with Susan G. 
Komen for the Cure?

You will get to partner/associate with the one of the nation’s leading health 
organizations.
� Consumers have a favorable reaction to the  Susan G. Komen logo
� Brand Awareness  of the Susan G. Komen  name

Reach and enhance brand reputation within key target audiences.
� Women (primarily, ages 25-54; secondarily, ages 55-64), including current and new customers 

and/or employees
� Healthcare community, including hospitals, physicians, nurses
� Other local businesses, including current and potential customers/partners

From the Cone Brand Awareness Study in 2010.
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Action Alley Sponsor - $15,000
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Overland Park Convention Center
New in 2012 – “Action Alley”  -- following our theme of Less Talk. More Action.  Brunch attendees will have the opportunity be a pro-active partner in their own health.  Action Alley will include everything from health screenings to breast cancer risk assessments to healthy life style opportunities – plus many more. 
Action Alley Sponsor Benefits & Recognition:
� Your Company will be recognized as the Action Alley Sponsor in all Pink Promise Brunch Materials.
� Recognition as Action Alley Sponsor in all press releases and media outlets.  Including the KC Magazine 

Breast Cancer Supplement in August of 2012.  This insert is distributed to over 80,000 KC Magazine 
Subscribers and Susan G. Komen distributes 10,000 copies.  Your name will be featured on the Pink 
Promise Brunch Section of the insert.
� Logo on Brunch Electronic Invitation that will go to approximately 25,000 emails  (these emails and 

reminders will be sent approximately 3-5 times from February – May)
� Name with link to company website listed on Pink Promise Brunch page of www.komenkansascity.org

averages 65,000 unique users per month. (This is the online registration site for the Brunch)
� Logo with link in the  April eNewsletter – list approximately 25,000.  

Pink Promise Brunch Benefits
� Twenty (20) reserved guest seats in priority location in Ballroom for bunch
� Name and Logo on Signage at front of “Action Alley” 
� Opportunity to host a prominent table display or booth in “Action Alley”
� Logo and recognition as Action Alley Sponsor on approximately 1700 programs distributed to 

guests at the Brunch
� Placement of coupon, items and other product in event goody bags.
� Full page Acknowledgement in the event program and Presenting Sponsor listing in the event 

program.
� Representation of sponsor on the Susan G. Komen Survivor Luncheon planning committee – if 

desired

Legacy Event Benefits
This exclusive VIP event is in honor and recognition of our 2012 Legacy Promise Honoree. 
� 10 Tickets to the VIP Legacy Event 
� Recognition as Action Alley Brunch Sponsor
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VIP Event - $10,000
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Pink Promise Brunch Benefits
� Ten (10) reserved guest seats in priority location in Ballroom for bunch
� Name and Logo on Signage at front of “Action Alley” 
� Opportunity to host a prominent table display or booth in “Action Alley”
� Logo and recognition as VIP Sponsor on approximately 1700 programs distributed to guests at the 

Brunch

� Placement of coupon, items and other product in event goody bags.

� Full page Acknowledgement in the event program and VIP Event Sponsor listing in the event 
program.

� Representation of sponsor on the Susan G. Komen Survivor Luncheon planning committee – if 
desired

Legacy Event Benefits
This exclusive VIP event is in honor and recognition of our 2012 Legacy Promise Honoree. 
� 10 Tickets to the Exclusive Legacy Event
� Recognition as VIP Event Sponsor
� Opportunity to host VIP EVENT at venue and location of your choice



Pink Promise Brunch

Pink Passion Moment - $10,000

Your Company will be presented as the matching sponsor for dollars raised 
during the Pink Passion Moment.
� Your Company Name and Logo will be recognized as the Pink Passion Moment Sponsor on 

event materials and throughout the event  This includes:  emcee recognition during the event, 
brunch power point presentation,  Thank You Tribute in the 2012 Brunch Program  (please 
see attached sample.) 

� Your Company Name & Logo listed in the May e-newsletter  “Thank You”– circulation 
approximately 23,000

� Priority Seating for 10 guests at the Luncheon & 10 Tickets to the Legacy VIP Event.

� Opportunity to host a prominent table display or booth in “Action Alley” – the Health & Partner 
Expo at the Brunch.

� Placement of coupon, items and other product in event goody bags.

� Full page Acknowledgement in the event program 

� Representation of sponsor on the Susan G. Komen Pink Promise Brunch planning committee 
– if desired

Legacy Event Benefits
This exclusive VIP event is in honor and recognition of our 2012 Legacy Promise Honoree. 
� 10 Tickets to the Exclusive Legacy Event
� Recognition as Passion Moment Sponsor
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We would like to invite you to champion the issue of women’s health and show your support for breast cancer survivors in the Kansas City Metro, by joining Susan G Komen for the Cure Greater Kansas City Affiliate at the 2011 Breast Cancer Survivor Luncheon.
The celebration luncheon features “retail therapy” shopping from a variety of vendors, a partner expo, prize drawings, and the sharing of powerful stories. 

Action Sponsor $5,000
Event Benefits & Recognition:
� Company Name and Logo listed in the May e-newsletter – circulation approximately 23,000

�One table display or activity booth at the event Health & Partner Expo, Action Alley.  Located in a 
prominent location.  

�This booth could be utilized however your Company- but the general idea is to have it action 
oriented in some way.

� Logo inclusion in Action Alley Card in Event Invitation (must be a confirmed sponsor by February 1, 
2012) – mailed to approximately 5000.

� Priority Seating for 10 guests at the Luncheon 

�Table Signage with your name or company name.

�10 Tickets to the Exclusive Legacy Event 

�Half page Acknowledgement in the event program and Action Sponsor listing in the event program.

� Placement of coupon, items and other product in event goody bags.



Pink Promise Brunch

2012 Pink Promise Brunch
May 5, 2012

Overland Park Convention Center

Caring Sponsor $2,500
Benefits & Recognition:

� Company Name and Logo listed in the May e-newsletter – circulation approximately 
23,000

�One table display or activity booth at the event Health & Partner Expo, Action Alley.

� Name inclusion in Action Alley Card in Event Invitation (must be a confirmed sponsor by 
February 1, 2012) – mailed to approximately 5000.

� Priority Seating for 10 guests at the Luncheon 

�Table Signage with your name or company name.

�10 Tickets to the Exclusive Legacy Event

�Quarter page Acknowledgement in the event program and Action Sponsor listing in the 
event program.

� Placement of coupon, items and other product in event goody bags.

Table Sponsor $1,000
Benefits & Recognition:

� Seating for 10 guests at the Luncheon 

� Table Signage with your name or company name.

� 4 Tickets to the Exclusive Legacy Event

� Table Sponsor listing in the event program.
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Partnership Opportunities
As a supporting organization of  Susan G. Komen for the Cure, your company will be 
associated with a premier health organization, and will join the ranks of  other outstanding 
local corporations who are helping to raise awareness and funds about breast cancer.

We look forward to the opportunity to partner with you!  

For More Information or for a Sponsorship Commitment Form
Please Contact:

Carli Howard Good
Development Director

P: 816.842.0410
C: 816.560.4807

E: cgood@komenkansascity.org


